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INVESTOR PRESENTATION 



ACCõs best-in-class reputation results from its high quality portfolio and consistent operating 
performance supported by strong industry fundamentals. 

COMPANY OVERVIEW 
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Same Store Performance since IPO 

1.  Based on share price as of 9/30/15. Total shareholder return assumes dividend reinvestment. 

2.  As of 12/31/2014. 

3.  Rental revenue growth based on change in Fall occupancy plus final change in rental rate as reported in the Companyôs 3rd quarter supplemental. 

Average Rental Rate Growth 

Average Rental Revenue Growth3 

Average NOI Growth 

A decade of growth and value creation. 

2004 IPO Third Quarter 2015 

$5.0B Acquisitions    

$2.4B Development 

$1.0B Dispositions 

 

238% Total Shareholder Return1 

Enterprise Value : $351M to $7.0B1 

Markets: 12 to 72 

Properties: 16 to 158 

Beds: 11,773 to 96,000 

Employees2:  560 to 3,277 

Credit Rating:  BBB- positive / Baa3 positive 

2.5% 

3.4% 

4.3% 
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INVESTMENT HIGHLIGHTS 

ï Modernizing an industry in its infancy provides tremendous 
growth potential. 

ï Strong industry fundamentals support stability of cash flows. 

ï Best-in-Class company with a proven track record of growth, 
portfolio integration and continued value creation. 

ï Proprietary operating platform and growth of market share in 
existing markets provides opportunity for margin expansion. 

ïDisciplined and diversified investment strategy. 

ïConsistent financial performance supported by a conservative 
investment grade balance sheet. 

 

Park Point | Syracuse, NY 

26 West | Austin. TX 

Cardinal Towne | Louisville, KY 
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MODERNIZATION IS UNDERWAY 

Tremendous growth potential. 
ACC Tier 1 Markets provide stability and opportunity for growth through modernization. 

ACC target market composition. 

ï 4-year public flagship institutions with enrollment exceeding 15,000 students. 

ï Addressable market of approximately 6.3 million students at 280 schools.1 

ïMarkets exhibit consistent annual enrollment growth of 1-2% and an insufficient 

supply base. 

 

A fragmented market still in its infancy. 

ï Largest 25 owners cumulative market share of only 6.3%2 in ACC target markets. 

ï Few well capitalized companies and/or proficient, specialized operators. 

ï ACC targeted market exposure of 10% of enrollment yields addressable potential 

of 630,000 beds, equivalent to over six times the current portfolio size. 

 

5.9 million addressable students 
ACC2 - 1.6% 

100,000 beds 

EDR2 - 0.5% 

31,000 beds 

Other top 25 owners2 - 4.1% 

261,000 beds 

ACC Target Market 

6.3 million students, 280 ACC Tier 1 Universities 

 

1. Petersonôs College Data. 

2. Top 25 Student Housing Owners as of Fall 2014, produced by Student Housing Business. 
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On-Campus 21% 

Alternate Supply 56% 

Purpose built 23% 

Pedestrian: 10% 

Median Age: 6 years 

Drive: 13% 

Median Age: 9 years 

MODERNIZATION IS UNDERWAY 

Modernizing an industry. 
Composition of current housing supply creates significant opportunity for growth. 

Modernization is opportunity. 

On-campus 

ï Primarily consists of Residence halls built in the 1950ôs-60ôs designed for the 

Baby Boom generation. 

ï New purpose built living learning communities will replace these antiquated 

dormitories with product meeting the needs of current students. 

Off-campus 

ïMajority of current stock is low density alternate housing such as absentee 

landlord communities and single family residences not designed for todayôs 

student. 

ï New purpose-built development off-campus is replacing this sub-standard 

alternate housing with modern purpose-built product. 

ï Current purpose built communities began in the mid 1990ôs. 

Å Early communities (pre-2010) were primarily drive properties (71%). 

Å Since 2010, the majority of development has been built pedestrian to 

campus.1 

 

 

Supply in 72 ACC Markets2 

 

1. According to the Companyôs most recent annual review of overall market composition. 

2. Analysis estimated based on 2015 supply categories divided by academic year 2014/2015 total enrollment. Purpose Built reflects a select few off-campus properties that may lease by the unit rather than by the bed, but compete with ACC properties in the student 

housing market. 

Modernization 

is opportunity. 
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Off-Campus New Supply as a % of Enrollment in ACC Markets Experiencing New Supply

Off-Campus New Supply as a % of Total Enrollment in all ACC Markets

 % of ACC Markets Experiencing New Supply

Limited new supply. 
In ACC markets, consistent levels of new supply are manageable with little to no impact expected on well-
located assets. 

 

MODERNIZATION IS UNDERWAY 

Source: Company data 

1. 2015 final and 2016 estimated new supply based on academic year 2014/2015 total enrollment. New supply figures for 2016 are preliminary and subject to change. 

New Supply in ACC Markets 2006 ð 2016E 

ï The new supply landscape has remained consistent in ACC markets since our IPO, amounting to only 1.3% of enrollment each year, on average. 

ï At the current rate of new supply, the obsolete alternate student housing stock is decades away from achieving modernization. 

ï Recent decline in supply growth is a result of fewer sites available in close proximity to campus. 

E1 E1 
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STRONG INDUSTRY FUNDAMENTALS 

Growing institutional demand. 

Student housing transaction volume continues to set new all-time highs. 

Student housing transaction volume 

6 

ï Significant growth in investment by sovereign wealth funds, pension funds and other large institutional capital sources. 

ï 2015 is expected to set a new record with over $4 billion of transaction volume. 



STRONG INDUSTRY FUNDAMENTALS 

Continued cap rate compression. 

Institutionalization of student housing as an investment class has driven cap rate parity versus multifamily. 

Comparing student housing and multifamily cap rates 

7 

ïOf 43 core pedestrian transactions since the beginning of 2014, 29 deals totaling $1.1 billion reported cap rates to CBRE and averaged a 5.18% cap rate. 

ï Student housing cap rates continue to compress versus multifamily, resulting in parity over the trailing four quarters, compared to discounts of 50 and 53 
basis points in 2013 and 2012, respectively. 

ï Prominent lenders have recently removed any sector-specific spread versus multifamily. 



STRONG INDUSTRY FUNDAMENTALS 

Robust fundamental backdrop. 

With sector tailwinds in place, ACC is  targeting 3.0% - 4.5% revenue growth for Academic Year 2016-2017 

and is poised to deliver NOI growth in the upper end of its historical range into 2017. 

Strong lease-up for AY 2015/16. 

ï Axiometrics reported a 70 basis point same-store increase to a final 96.0% occupancy (470,000 same store beds). 

ïOperators reported over 2% growth in rental rates. 

 

Slowing supply growth. 

ï Fall 2015 new supply decreased by approximately 25%. 

ï Fall 2016 preliminary new supply data indicates a further decrease of approximately 15% in ACC markets. 

 

Value of a college degree remains intact:  

ï At four year public universities, 43% of students graduate with no debt1. 

ÅOf those graduating with debt, the average student loan balance is only $25,000 2. 

ï $24,000 salary differential between college graduates and high school graduates3. 

ï Annual median tuition costs of $9,000 at universities served by ACC. 

ï Average loan default rates at ACC universities are lower than the national average of four year public institutions4. 
 

Source: AXIOMetrics, Inc., Company filings and research. 

1. The College Board, ñTrends in Student Aid 2013ò 

2. College Board, October 2013, ñAverage Debt Levels of Public Sector Bachelorôs Degree Recipients over Timeò. 

3. Bureau of Labor Statistics, March 24, 2014, http://www.bls.gov/emp/ep_chart_001.htm. 

4. U.S. Dept of Education, http://www2.ed.gov/offices/OSFAP/defaultmanagement/schooltyperates.pdf  
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Consistent NOI growth outperforms. 
Student housing has outperformed public apartment REITs in same store NOI growth through cycles due to a 
favorable fundamental backdrop and recession resiliency. 

STRONG INDUSTRY FUNDAMENTALS 

Sources: Company filings, SNL financial. 

1. Includes: UDR, ESS, MAA, AIV, EQR, AVB, CPT, and PPS. 

2. Based on mid-point of respective companiesô 2015 same store NOI guidance as of November 5, 2015. 

Annual Same Store NOI Growth 

Public Apt. REIT Avg: 4.0% ACC Avg: 4.3% 
(1) 

(2) 
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BEST-IN-CLASS STUDENT HOUSING COMPANY 

Proven track record. 
Industry leading operational platform. 

Proven track record of integrating external growth since our 

2004 IPO. 

ï Increased portfolio from 16 to 158 properties while generating average annual 

same store NOI growth of 4.3%. 

ï Achieved same store growth in rental rate, rental revenue and NOI for 10 

consecutive years, since IPO. 

ï Achieved public sector leading 97.7% same store fall occupancy since IPO. 

Experienced management team. 

ï Executed $10 billion in total student housing development and acquisitions since 

inception, including third party development. 

ïGrassroots understanding of the industry, with 28 members of management who 

served as resident assistants during college. 

Geographically diversified portfolio with strategic locations 

in primarily Tier 1 markets. 

Franchise name in sector and university partner of choice. 

ï Awarded 15 on-campus transactions during 2015, versus three for public peers. 

 

ACC Proximity to Campus Enhances NOI(1) 

Top 10 Universities by NOI(1) 

Source: Company provided information.11/5/15.  NOI used for percentage calculations for properties (i) open for the entire 2015 Q3 LTM period are based upon historical data, and (ii) owned for less than 12 months of the 2015 Q3 LTM period are based upon historical data and managementôs 

estimates. Actual results may vary. 
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